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,,.v did Da..J, June and M,. .. 
make substantial savings? 

ublishing is a people business. Heard that one before? Sure, 
but it's no tired old truism for Elsevier Science World, not 

when our company is dealing with the ongoing change 
required for business success in the electronic future. It's people 
who make change happen so -- as a pleasant departure from 
our usual focus on business -- this issue we're putting the 
spotlight purely on staff in our 'exclusive exposure' of 
Elsevier Science. Enjoy! V 
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Ever since science publishing 

1 began publishers have played an I 
important role as information 

brokers. Elsevier Science is  a 

1 world leader in this business, but I 

lmes Kels, Chairman of Elsevier Science. 

/ position for aranted in the future I timuloting and supporting the change in the working practices of publishing 

editors is currently one of ranagerent's main focus points. 'Publishing editors 

Elsevier Science ore poised to become the product managers of the future! 

ong the important factors driving change in scientific pu 
lishing are the continued growth in the scientific literature 
and the ready availability of electronic dissemination option 
we must have a good understanding of the nature of these 
changes and their implications for our business. Within this 

process our key competence lies in the communication with 
our target groups; the authors and editors as well as the reaaers 



1 B U L L E T I N  B O A R D  I 

I  erab be on tne =tnrom K ream 
Professor Shigeru Terabe of the Hemeji Institute of Technology, 
Hyogo, Japan, has joined the team of editors of the Journal of 
Chromatography A (Chrom). He is the first Japanese editor in 
Chrom's history. His appointment reflects the tremendous growth 
in the quantity and quality of research in separation science in 
the Pacific Rim and Japan in particular. 

Chrom's publishing editor Hans Laeven says, 'Dr Terabe is 
without doubt one of the most distinguished 
scientists in the field of separation science. 
Perhaps his most important contribution to 
date has been the development of micellar 
electrokinetic chromatography, a branch of 
capillary electrophoresis (CE) that enables 
the separation of neutral molecules. We're 
proud to have one of the world leaders in 
CE on board.' V 



Elsevier Science and OCLC (Online Computer Library Center) will launch 
lmmunology Today Online (110) in January 1995 on OCLC's Electronic 
Journals Online system. 

OCLC is a non-profit computer library service and research organiza- 
tion whose computer network and services link more than 18.000 libraries I 
in 61 countries and territories. 

Launched in 1980, Immunology Today has by for the highest IS1 science 
citation impact factor of all monthly immunology periodicals. IT0 will con- 
tain new features complementary to the print version. Hypertext links will 
allow users to move through related articles at the click of a button. In par- 
ticular, links to abstracts of cited papers, culled from EMBASE, will reduce 

time spent finding primary papers for further reading. 
David Bousfield (ESL publishing director, Magazines & Newsletters) 

comments, 'We have taken the view that the electronic edition must incor- 

I 
porate the potential offered by technology. We plan to make IT0 a compre- 
hensive resource for anyone interested in immunology, not just a collection 
of printed review articles converted to an electronic format.' 

Watch out for an in-depth report on the development of IT0 in a forth- 
coming issue of ESW. For more info now, contact Lobert Hines, David Hook I 
or Susan Gatell in Cambridge. 

Land of the 
Rising Star I 

Conferences are great places for extend- 

ing the personal twth, so important in 

the people business of publishing. 

1. At ToCat 2, a conference on catalysis 

held in Tokyo, APD publishing editor 

Kostas Marinakis (right) made the most 

of the opportunity to extend Elsevier's 

heartfelt thanks to Professor K. Tanabe, 

who retired recently as associate editor 

of both parts (A Q 4) Applied 

Catalysis. &&hk 
2. Kostas also welcomed Professor Y. 

twa~noto as the new editor of Applied 

Catalysis B. 'Japan is very strong in 

catalysis, especially in the environmental 

area,' Kostas says. 'Professor Iwamoto 

is the rising star of the Japanese cataly- 

sis community, who's discovered an 

impopartlmt new catalysis in go$ emission, 

so we're very exdtd  to have h i  on 

board.' Y 

,isubstantial 1 4  ~ I ~ ~ I I ~ I I I I I I  Savings I 
E SL is using a cost-effective alternative for producing pre-print 

ed stationery such as that used for invoices, statements, and 
carrier cards for journal shipments. ESL used to produce 30 differ- 

I 
ent types of pre-printed stationery at an  average cost of £120,000 
a year. 

'Our answer to this costly problem was JetForm,' says Mark 
Herring, systems operations manager, who evaluated a number 
of alternatives before settling on this automated system developed 
by the IetForm Corporation. 

With JetForm you can use plain paper for everything instead 

I 
of lots of different stationery. When linked to ESL1s Vista system, 
JetForm prints off camer cards and the information that needs to 
go on them -- postal impressions, subscription information, jour- 

I 
nal details, subscribers' addresses -- at one and the same time. 
Any changes required to the electronic forms can be made at a 
keystroke with JetForm. Previously you had to order a new batch 
of forms and wait for the printers to deliver it. Changing over to 
JetForm meant replacing ESL1s line printers, used for producing 
address labels, with laser printers. Even so, JetForm saved the 
company over £30,000 in its first year of operation. 

Mark says, 'We're also looking at a dramatic saving in opera- 
tions time. Instead of having to load the old line printers with 30 
different types of stationery, we fill up the laser printers with A4 
dnd let them print off all the different forms automatically. We 

ver 110 forms designed with JetForm.' 
Another benefit is that JetFormls output can be printed on 

mote sites such as the Blakelands warehouse or 
Virgin Mailing & Distribution, which has taken over the wrap- 
ping and despatching of all ESL journals printed in the UK. 'We 
tkow print off the cart3er cards remotely at Virgin,' says David 
$hillips, distribution operations manager. 'June Kinch, our stock 

ger in the Oxford Fulfilment Centre, checks every- 
thing is okay and once she's happy she sends the information 
down the line to Virgin, There the carriercard runs are printed 

1 -11-1111 two to an A4 page, guillotined in half and sorted automatically 
into correct despatch sequence. 

S1 New York had the plea- 
I 'Previously,' David continues, 'the wrapping and despatching 

sure of launching Primary ycis handled by the various printers we use. Having this opera- 
at one central point and using the new JetForm 
ot only saving the company a substantial amount 
sts, but also in despatch and wrapping costs, and 

members of the American ffective control over despatch.' 
College of Obstetricians and staff in Amsterdam are implemenl 

ilar to JetForm, supplied by OCE in the , , ,.l l t will result in the same sort of savings. W 

j;klkjr;j115:ikjg1i;1q ba I- v l,U 1 ~I-~I t~ Ft;ki AI l;4l it4 S ellihri! Ill, ;il ~ 4 ( a t l i ~  I as subscribers. - 
Within its first months of 

publication PCU captured the 
attention of more than six 
thousand new subscribers. 'By 
mid-October the number of 

risen to 22,329,' reports Joan 
Parker, associate publisher, 
Biomedical Journals Group, 

becoming the journal of choice 
for American oblgyns and 
other health care professionals 
who treat female patients. V 



P E O P L E  & P L A C E S  
I I 

W hat's the local flavour 

Fasten your belt, t sounds good. You've been 

l I offered a job in another I . ,  II location in Elsevier Science's armchair traveller. 1 world. You're going to pack 
your bags, your family (and 

Sit back and I furniture) and move to a new 
country. You'll meet a new cul- 

I ture and new customs, both in- I l 
savour the flavour I and outside the office, and 

encounter a whole new set of 
colleagues. What's it going to 
be like in the new location? 

W. -W I W.. .W--..W.... 

Most of us are armchair 
travellers, having no work- 

in Elsevier Science related reason for even visiting 
other locations. The best 
to ask for a taste of the local 
flavour are the 'mobiles' -- that 
growing band of staff sent to 
work for ES abroad. But first, a 
word on the background. 

Global relocation has been 
around in the company since 

' the year dot. It used to be con- 
fined to top managers and was 
focused mainly on one trajecto- 
ry: Amsterdam-New York; a 
notable exception was Ryoji 
Fukada's transfer to Tokyo in 

the mid-7Os, after almost 20 
years in Holland. 

Now the scheme extends to 
virtually every company loca- 
tion and concerns staff from 
virtually every walk of compa- 

ny life, from trainees up to the 
top. For instance, APD desk edi- 
tors Rob van Fucht and ferry 
Vecht transferred to EES (Rob is 
still there but Jeny has returned 
to APD); Lee Pierce and Frans 
Bruggeman more or less 
swapped management places 
at EES and APD; Bernadette 
Kwlws, Jacques van Brussell, 
Peter van Woerden and 
Frank Verhagen trained in 
Amsterdam and now work in 
finance in, respectively, ESSA, 
ESI, ETJ and ESL; Albert Fischer 
is currently applying his APD 
publishing experience at ESSA, 
where APD's Hans Kort will be 
moving to in lanuary as mar- 
keting manager. 

Enough already -- off you 
go, armchair traveller, savour 
the local flavour. W 



Tasting the Big Apple 

N ick Baker spent three 
years in New York. 
  ail in^ from EAS (then at 
Barking; now housed in 
Kidlington) he has iust 

transferred again, this time to 
ESL as EAT publisher, reporting 
to David Bousfield. In January 
1992 he was the company's 
first modern-day 'mobile' in 
publishing, invited to work at 
ESI as assodate publisher, 
Physical Sdences, reporting to 
Paul Weislogel. 

Like most other 'mobiles', 
Nick recalls the early months of 
his relocation as disorienting. 
'All new countries appear over- 
ly illogical and bureaucratic to 

I new entries,' he explains with a 
mile. 

ESI helped Nick, his wife 
Sarah and their two children -- 
one only three months old at 
the time -- by arranging the 
tmns-Atlantic removal and 
offering Nick time off to orga- 
nize and adapt. 'Realistically,' 
he points out, 'with your new 
responsibilities, and often a 
backlog of work built up prior 
to the transition, there is very 
little "free time" available.' 

1 Nick would recommend 
that anyone with the opportu- 
nity should directly experience 
the complex and sophisticated 
opemtion at ESI. He explains, 
'Working at ESI is formative in 
many ways. It provides an 
immediate opportunity for 
independence of operation and 

Nick Baker considers it a little early to 

soy what the corporate benefits of global 

relocation are. 'It depends an how the 

company chooses to apply the potential 

and experience inherent in its "mobiles". 

But speaking for myself, staying in New 

York broadened my perspectives on just 

about everything. It gave me a better 

outlook on values, on what is and is not 

possible, and expanded my range of busi- 

Coming trom a country lying mostly under sea level, Jaco Zlstra has literally gone sky I high in the world. Now he lives in New York on the 35th floor 01 an apartment block I 
L s e  to the World Trade Centre, with a tremendous view of olmost the whole of 

Manhatton. 

exposure to a vast range of key 
publishing and market-related 
issues, ,Fmthermorel ESI's 
growth is heavily dependent on 
acquisitions (products, other 
companies), adding to the vari- 
ety ond spice. 

'The acquisition process is 
complex enough,' Nick contin- 
ues, 'and often compounded by 
the fact that we have to learn . 
about new products and mar- 
kets. ESI has an extremely 
extensive agenda, and the pace 
of the opemtion is necessarily 
fast and furious. This lends an 
intensity and professionalism to 
ESI people.' 

Nick found America 'an 
astonishing mix of contrasts 
and contradictions, a thousand 
cultures and yet one culture. I 
couldn't help but be impressed,' 
he reflects. 'At the same time, it 
was difficult not to miss the 
European scale of history and 
culture -- and family ties, which 
led to the decision to return to 
the UK.' 

Jaco Zijlstra relocated to 
New York last February for two 
years as TULIP project manag- 
er. It isn't his first exposure to 
America. While he was doing 
his MBI (Master of Business 
Informatics) he spent one 
semester at the University of 
Texas in Austin. 'And now I'm 
pretty familiar with the States 
since I travel lots for my work. 

The last few months have been 
crazy, spending three or four 
days a week out on the road 
visiting all the universities 
involved in TULIP.' 

What amazes him is that 
everything looks much the 
same as in the movies. 'I'm not 
kidding,' he grins. 'I mean, I 
thought it was a figment of 
someone's imagination but it's 
not, it's real life. In Dallas they 
really do wear cowboy boots I 
under their suits. I like that. I 
guess that's why I feel at home 
here, because I like most -- not 
all -- expressions of the 
American "big" way of lffe.' 

Of all dties in the States, 
none is quite like New York. 'It's 
life in the fast lane. It's like,' 
Jaco snaps his thumb. 'If you're 
in a store and don't speak up 
in a couple of seconds, some- 
one else will. It's better at work, 
people are more laid back than 
uut on the street. And it's a 
myth that everyone in the 
States has to work 12-hour 
days. Maybe on Wall Street it's 
true, but not in the Elsevier 
office. Of course, quite a few 
Elsevier people do work very 
hard and long hours. There are 
always other people around if 
you come in to the office on 
weekends and if you stay on 
late at night -- you don't get 
asked to leave work at 9 p.m. ' 

like you do in Amsterdam.' r 



Speaking to Big Sister 

D ominic Vaughan always 
wanted to come and work 
in Amsterdam and 'see 
how the big sister to 
Barking worked.' Before 

relocating i n  ~ u l ~  1993, he had 
visited frequently, as EAS asso- 
ciate publisher, 'but you don't 
get a real flavour of a place 
from occasional stays. Now I 
feel a t  the centre of what's 
going on. I'm probably skating 
on thin ice,' he concedes, 
'someone working elsewhere 
wouldn't agree, I'm sure, but 
you do get a sense that a lot of 
the policy is made in 
Amsterdam. There is both the 
operating company level and 
the higher level here.' 

'To be honest,' he adds, 'in 
terms of the way people work 
it's not that different from how 
it was at  Barking. Procedures 
may differ in detail, but the 
reasoning behind them is the 
same.' 

What Dominic finds distinc- 
tive is the Dutch approach to 
conversation. 'It's dangerous to 
make generalisations but I find 
the Dutch more straightforward 
than Brits. Instead of saying, I 
wolider if you could possibly 
see your way clear to doing 
such and such, the Dutch will 
simply say, do this. If you're 
not used to it, it can come 
across as abrasive or authori- 
tarian, but I understood even 
from my visits here that it's 
generally not meant in that 
way. I find myself speaking 
more directly these days. It's 
very refreshing, everyone 
knows where you stand.' 

Dominic is slowly learning 
Dutch. 'You miss out on under- 
standing the way people 
behave if you don't speak the 
language. Trying to learn 
Dutch in a place where people 
speak excellent English is hard. 

8 - ESW vol. 9 no. 4 

Dominic Vaughan: 'It's easy to belie 

that a good reason for doing something 

is because "it's always been done li 

that". When you move across from 

I another location you realise there a, 

I other ways of doing things, maybe ( 

good or even better. You can learn a 

lot, and also give a lot which shod 

You don't need to use it, not at  
work, but I try when I'm out 
shopping. People get extraordi- 
narily puzzled by my strange 
accent. Then they realise I'm 
not demented,' Dominic grins, 
'I'm just another foreigner 
practising the vocabulary of a 
three-year-old. My wife Andrea 
is much better a t  Dutch than I 
am, so she helps me out a lot.' 

As publisher of APD Earth 
Sciences, Dominic heads a 
'close-knit friendly group of 15. 
They helped me settle in very 
well and have done lots to edu- 
cate me in the subject area. 
We're a smallish department, 
people muck in and help out 
whenever needed. If someone is 
away, somebody else will 
always take over without being 
asked. It's incredibly helpful.' 

Andrea Badyna was also 
struck by the helpfulness of 
Amsterdam staff when she 
arrived in ~ ~ r i l  on the last 
stage of a training tour in cor- 
porate finance, having first 
spent two months a t  ESL. As 

financial controller at  
Tanytown, Andrea reports to 
ESL's Tim Davies and Frank 
Verhagen. 'So,' she explains, 'it 
made sense to start there on 
the operational level. I came to 
Amsterdam to see how finan- 
cial activities are handled on a 
corporate level.' Andrea was 
looking forward to 'having the 
steering wheel back on the 
proper side. Other than that, I 
wasn't quite sure what to 
expect. Besides Marcel Toebak, 
Ger de Rooij and Bert Dokter, 
I didn't know a soul. But it was 
wonderful,' she recalls. 
'Everyone went out of their way 
to be helpful. Ger even took the 
trouble to show me how to get 
to work by tram from my 
accommodation in Osdorp. 
That was absolutely not neces- 
sary but certainly very nice.' 

Staying in Osdorp, Andrea 
discovered that Amsterdam is 
'surprisingly vast and separated 
in sections like New York City 
has Manhattan and the Bronx. 
It's lovely out in Osdorp, you're 
nowhere near the crowded city 
centre.' Not only the size of 
Amsterdam city was impres- 
sive. 'At Tanytown we're about 
75 people,' Andrea says. 'We 
share a building with about 50 
companies so when I'm in our 
lobby I can see anyone, not 
only someone from Elsevier. In 
the Overmolen you know it's 
an  Elsevier building and that 
you are seeing hundreds of 
Elsevier people, whether you 
know them or not. That made 
me more aware of the entire 
size of Elsevier Science.' r 
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Tanytown. After moving with 
his own family (wife Debbie 
and two infant boys) to Oxford 
in February 1993, as associate 
publisher, Life Sciences, Justin 
also made the move from 
Headington Hill Hall to the 
new custom-designed building 
at Kidlington. 

'There is a n  atmosphere 
imparted by the physical look 
of an  office,' he considers. 'The 
old Elmsford place suggested 
that the company was on its 
last legs. Everything was 
patched up or left broken or 
didn't fit. The space-age pyra- 
mid at  Tarrytown suggests 
much more the flavour of a 
thriving business environment, 
It's the same a t  Kidlington.' 

According to Justin, the 
Tarrytown office lends itself to 
an integrated working environ- 
ment. 'That's enhanced by the 
fact that you are all on one 
floor and can see one another 
at  almost any point. The physi- 
cal environment is almost 
designed to increase informali- 
ty between colleagues. There's 
no real need for e-mail. People 
discuss things and find solu- 
tions even before keying in 
messages because they bump 
into each other on the way to 
the water cooler or coffee 
machine.' 

'The Kidlington office,' 
justin continues, 'is far bigger, 
reflecting the scale of the oper- 
ation, but it emphasises the 
same notion of oneness, the 
idea that we all have some- 
thing in common. You weren't 
as aware of that at  
Headington, the various build- 
ings tended to emphasise the 

ith his younger son Jusfin John, simply d e d  JJ. 'Transfers are dis- 

ruptive, but they offer invduable experience. You learn not only about one company 

but how companies work in a more generic way. YOU begin developing a sense of our 

orate identity, the 5c& of our operations ond our strengths and weaknesses. 

separateness of departments 
and individuals.' 

For'English-born Justin, 
transferring to ESL after years 
in the States was in many ways 
a homecoming. 'However, it 
was also like joining a new 
company. If you're the subject 
of an  inter-company transfer, 
people generally assume that 
you already know the structure 
of your new location. It should- 
n't be underestimated that you 
have to make the same kind of 
effort in getting to know your 
new organisation as you did 
when you first joined another 
part of the company.' 

For Lisette Cleyndert, a 
Dutch-born publishing editor in 
Life Sciences, relocating to ESL 
meant not only having to learn 
about the company but also its 
culture. 'The English have their 
own customs,' she observes, 

'just as the Dutch have theirs. 
That's what makes living over- 
seas fun, everything is just a lit- 
tle bit different. Everyone in 
Kidlington sends greeting cards 
to colleagues for birthdays and 
at  Christmas. I didn't know 
about that custom and couldn't 
take part last year.' 

Lisette was pleasantly sur- 
prised by 'the attitude to service 
here, in restaurants and shops. 
In Holland you often get the 
feeling that people find serving 
you a real hassle, but that's not 
the case here. You really notice 
the service-minded attitude in 
the office. Phone Kidlington 
and if the person you want is 
unavailable, you will always 
get someone else on the line 
who can tell you where that 
person is and take a message. 
Phone Amsterdam and you run 
the risk of not getting a reply if 

someone is away because their 
phone hasn't been switched 
through to a colleague. The 
open-plan offices a t  Kidlington 
do help, people can always see 
if you are not there.' 

'In the beginning I was 
made painfully aware of my 
blunt Dutch manners,' Lisette 
continues. 'My English friends 
had to explain that if someone 
bumps into me and says sorry, 
I have to say sorry back and 
acknowledge the apology. The 
English are so polite, I've had 
to get used to that.' 

As for Lisette's habit of 
cycling everywhere, 'that's a 
story apart. Here riding a bike 
is seen as a risky sport -- the 
roads are dangerous -- and not 
as the Dutch see it, as simply 
transport.' r 

' , +  A 

te after riding her bike to work. 

U really notice the service-minded 

tude in England. Phone Kidlington I 
if the person you want is  unavuil- 

e, you will always get someone else 

the line who con tell you where that 

son is  and take a message! 
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Kayaking the Irish Alps 

1 an Beecroft is back in 
Lausanne now, but for the 
two years up to September 
1994, he was living and 
working in Shannon, sta- 

tioned there as coordinating 
editor for the 15 journals trans- 
ferred from APD1s clinical medi- 
cine list. 'My job was to make 
sure the journals were safely 
bedded in their new home and 
that all the liaison with 
Amsterdam went smoothly,' 
says Ian. 'It's very important to 
have good communication in 
both directions. Shannon is not 
a self-contained publishing unit 
with all functions in-house, 
unlike Lausanne. In Shannon 
you have subscription fulfil- 
ment and production, while 
marketing and acquisition are 
carried out in Amsterdam.' 

Ian spent eight years work- 
ing for Elsevier in Lausanne 
before his Shannon second- , 
'ment. Besides English, he ' 
speaks French, the lingua franca 
at Lausanne, and he can order 
beer and fill the car with petrol 
in German. A command of lan- 
guages comes in handy in cos- 
mopolitan Lausanne. 'At one 
time,' Ian points out, 'we had 
15 nationalities working under 
one roof, out of a staff of about 
40 people. ~aus'anne has a very 
international atmosphere, with 
its many languages, cultures 
and religions. It's different in 
Shannon, only three nationali- 
ties: 47 Irish, two English 
(Wendy Bibby and Ian him- 
self) and one Dutchman (Rein 
van Charldorp).' With Dutch- 
born Then Schenk replacing 
Ian,.the nationality count stays 
at  three. 

Ian found living in 
Shannon 'extremely pleasant. 
The people are very sociable 

Ion Beetroft (aka the old river dog) doing what he likes most Ia f te~  

-_I 

publishing of course) during the 1994 Anglo/lrish/Swiss kaya 

expedition to the Coruh river in east Turkey. lan organised the exhilarating two-week adventure for his summer holidays. Why do 

the Coruh? 'It's one of the most spectacular rivers in the world,' he explains. One of the wettest too, by the looks of it. 

m 

and the pub atmosphere is the 
best in the universe. I've made 
a substantial contribution to 
the Irish economy by my par- 
ticipation in the noble art of 
Guinness drinking! Another 
thing that hits you is that it's 
probably one of the least popu- 
lated areas of Western Europe. 
Peace and tranquillity, space 
and freedom, the beautiful 
beaches, you don't get that in 
other places.' 

'My wife is a Swiss moun- 
taineer,' he adds, 'and while we 
were in Shannon she joined a 
local mountaineering club. The 
Swiss mountains might be big- 
ger but in terms of wildness the 
Irish ones are equally challeng- 
ing. She certainly enjoyed her- 
self climbing the Irish alps, as 
much as I enjoyed myself 
kayaking the crystal clear 
rivers.' 

Back on term firma, Ian 
reflects on what he learned 
from his Shannon sojourn. 
'Every location has a different 

structure and culture. You learn 
by seeing how other people 
organise themselves to do the 
same job. If you're diplomatic 
you can introduce some of your 
ideas from your past experience 
into the place you're visiting. 
But you have to be fairly 
careful in the way you do 
that and not sound as 

tude that doing the 
slog -- the nitty gritty 
of publishing -- is 

lack of pretention of Shannon 
staff is second to none.' V I 
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Representing the Whole Earth 

B erlinda Kerkhof is a pub- 
, lishing editor in APD 

Earth Sciences, responsible 
for geophysics and geo- 
chemistry publications. 

From April to G d - ~ u l ~  1994 
she was stationed at  Elsevier 
Science lapan, representing the 
whole Earth Sciences depart- 
ment. Her mission? To boldly 
go forth and explore the oppor- 
tunities for increasing both 
Earth Sciences input (number of 
papers submitted) and output 
(number of subscriptions) in 
the increasingly important 
Japanese market. 

Following a growing line of 
publishing editors to be tem- 
porarily based in Tokyo (includ- 
ing Floris van Drunen and 
Keith Jones; Mark Eligh is 
there now), Berlinda stayed in 
'a very nice apartment close to 
the office in one of the nicest 
areas of Tokyo.' 

On amving in Tokyo, 
Berlinda was struck by 'the con- 
tradiction in scale and the con- 
trast between the old and the 
new. I mean, Tokyo is huge, it's 
a high-tech neon city filled with 
high-rise buildings, yet on 
street level the scale is very per- 
sonal. You find lots of tiny 
shops and little restaurants, it's 
like a small village really. What 
personalised Tokyo for me the 
most was the time I bought sta- 
tionery for all my letters home. 

C,, 
Out on the street I'd just seen a 
neon sign advertising new elec- 
tronic calculators while inside, 
the shopkeeper totalled my pur- 
chase very quickly on a beauti- 
ful old abacus.' 

Berlinda has warm memo- 
ries of 'our extremely helpful 
colleagues in Tokyo who did so 
much to make my stay both 
pleasant and very productive.' 
She worked with Hisao Ogura 
and Toshiko Takeda (market- 

C 
ing services) on the output side, 
with Yoshiko Adachi and 
Masumi Murase (editorial ser- 
vices) on the input side, and 
she couldn't have done without 
the secretarial support provided 
by Yukari Fuse, who helps all they know the local market so 
the visiting publishing staff in well, and also to avoid 
turn. duplicating their efforts 

But what makes it neces- because they've got such a 
sary to go Tokyo? 'First off,' lot going on. Don't forget,' 
Berlinda replies, 'you come Belinda points out, 
back with a number of short- 'Tokyo is a very service- 
term projects generated on the oriented office working 
spot. And in the long term, you on behalf of all Elsevier 
will reap the benefits of having Science, and that gives 
had that all-important personal the place a very inter- 
contact. I gained a good view national flavour com- 
of who's who in Earth Sciences pared to your average 
in Japan. It's a view of the mar- publishing unit. In 
ket that can only be achieved Tokyo You can bump 
by going there. into colleagues from 

'I was constantly liaising anywhere in our whole 
with the Tokyo staff because world.' V 



A F T E R = H O U R S  A C T I O N  

Jumping for Joy 
kill himself", so Inez and I got 
a bit nervous too and tried to 
talk him out of it.' 

On the day of the jump Erik 
was unusually quiet in the 
office. 'I was nervous,' he 
admits, 'even smoked two 
whole packets of cigarettes. But 
after work, we parked our bikes 
outside the Stopera and as soon 
as I looked at  the crane, the 
nerves were gone.' 

Erik's audience met on a 
cafk terrace flanking the 
Stopera. Besides Mary and Ir -- 

F riends a t  work tell you: 'Go 
take a jump! We'll even pay 

to watch you do it.' 
What would you do? ! 

(a) Throw a wobbly and hide in 
a filing cabinet. 
(b) Turn on your friends and 
snap a devastating reply. 
(c) Strap on a harness, climb a 
tall crane, and fall head first 
into the Amstel. 

Amazingly, Erik Oosterwijk 
did (c) and, whnt's more, 
bounced back to tell the tale. 

It all started when the tech- 
nical editors in APD's camera- 
ready copy department went 
out for a drink with their for- 
mer colleague, Mary 
Carpenter, who now works at  
EMBASE. 'She'd just gone para- 
chute jumping,' recalls Mary 
McAdam, 'and told us what it 
was like. It appealed to Erik 
and we started talking about 
bungee jumping. Erik said he'd 
have no problem doing that 

but we all thought: Oh yeah, 
all talk and no action.' 

Then Mary saw an ad for 
bungee jumping in front of the 
Stopera, AmSkrdam's Muziek there were Ed Stolting, Yvonne 
Theatre on the River Amstel. Zwart, Hans van der Nat, 
Mentioning it to Erik, she said, Mark Eligh, KaV HeeIey, 
'If you're going to do it, tell me, Herman Lesscher, Ria Kroon 
I want to watch. And why don't and Michae1 Griffin from APD, 
we bring some friends along as well as exElsevier colleague 
and make something of it?' Gerard Kanij and other good 

Erik wasn't too Sure friends and relations. 
about having people watch, in Strapped into a harness, 
case he felt like backing out. ankles bound to a rubber 
But when Mary suggested, 'If band as heavy and thick as a 
we Pay for You to jumpl can we man's, ah, wrist, precariously 
watch then?', he said' 'Okay, perched on an open platform, 
fair enough.' Erik was hoisted 60 metres 

No Sooner said than Swung above the Amstel, nearly twice 
into action: Mary and Inez van as high as the 11-storey 
der Heide asked Erik's many Overmolen. As the observers 
friends at  work to contribute to held their anxious breaths, Erik 
the cost of the jump (fl 100). 'It spent a long (long) time enjoy- 
was quite strange hearing the ing the view -- he could see his 
reactions,' Mary says. 'Some own apartment in the distance 
people said, "Oh no I'm not -- before leisurely spreading his 
going to give money for Erik to arms and launching himself 

slowly into space. 'It felt great 
when I was in free fall.' Erik 
smiles. 'Time stopped still, I was 
surprised a t  how slowly the 
water was coming up to me. I 
must have bounced four or five 
times, I wouldn't know. The 
harness took up the strain so it 
didn't hurt. That was the 
strongest sensation, being 
jerked back up, not the actual 
dive down. That, and the 
incredible adrenaline rush at 
the end.' 

'Erik was very elegant,' 
Mary reports. 'Lots of people 
watching from the cafe, not just 
our group of course, were com- 
menting on his graceful style.' 

Erik doesn't know why he 

L 

1 wanted to do the death- 

defying jump. 
'For the joy of it I suppose. I 

am a bit of a daredevil,' he 
muses, 'but I don't see myself 
as reckless. I'd never go moun- 
tain climbing. The idea of 
hanging off a cliff frightens me 
to death. I'm even afraid of dri- 
ving a car. I'd rather jump ten 
times from a crane than drive a 
car so it's not like I'm a hero.' V 1 
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bng in the Big Apple 
o says working for Elsevier isn't a blast? It was dynamite one 

sizzling weekend last summer in New York. Lynne Brody (ESI 
personnel director) reports, 'Our office building was used as the loca- 

tion for a simulated bomb blast in the new action adventure movie Die 
Hard 3. It's the largest location film to be done in New 

York City ever.' 

I ESl's Susan Giniger (production editor) was in the crowd 
n witness the scene: 'The ground floor of the building - 

I was dressed to look like Bonwit Teller, the now defunct 
department store actually located on Fifth Avenue until 
it closed. One of the characters in the film picks up a 

briefcase from the sidewalk and wham!' 

I Fire swept out from the fake doorway in front of the 

real building, a fake car overturned, and real glass -- 
including panes from the ESI windows above -- littered 
the avenue. 

I The simulated explosion, rehearsed the previous day 
with a mini-blast which, Susan says 'wasn't bad either', 
will probably only take about ten seconds on screen 
but, she adds, 'it took hours and hours to set up, with 

most of the crew seemingly just standing around. When blast-off final- 
ly came, the crowds were herded a block away. The aftermath looked 
just like a war zone. The air was filled with thick dust that covered 

everything and everybody.' 
Die Hard 3 stars Bruce Willis and Jeremy Irons and will be released 

in 1995 as a summer blockbuster -- or should that read office-buster? 
Don't blink or you'll miss the blast. O 



P R O F I L E  
E 

Geoff 

eoff Worton received a 
phone call from one of the 
leading US executive 
recruitment agencies in 
the publishing field in the 

Fall of 1993. ' ~ e ' d b e e n  in con- 
tact off and on since I came to 
the States in 1980,' Geoff 
explains, 'and they said they 
had the perfect job for me: 

, senior product manager for 
Elsevier's Secondary Publishing 
Division (SPD). If you're in 
technical and scientific publish- 
ing, you have to sit up and 
take notice when you hear the 
name Elsevier. After I read the 
job description and interviewed 
with Linda Sacks, SPD market- 
ing & sales director, I knew 
they were right.: 

Geoff waxes enthusiastic 
about the can-do culture in the 
SPD. 'There's a clear under- 
standing of what we're trying 
to do and the ideas and enthu- 
siasm to get it done: explore 
new distribution channels, deal 
with changing technologies 
and harness our data to those 
technologies so we can reach 
bigger and better markets.' 

Having grown up in North 
London, Geoff admits to a cer- 
tain fascination with America 

I I, 

e s i  .L P ' Q i u & & t r  
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sparked by the music revolu- 
tion of the 60s. He worked in 
sales for English mass market 
publishers, ultimately rising to 
export sales manager at  Sphere 
Books. Business trips brought 
him to the States, and on one 
of those trips he met Barbara, 
his future wife. She moved to 
England and they married. 

In 1980, Geoff hit 'one of 
those plateaus in your life 
when you need to try some- 
thing different,' so he and his 
wife moved to the States 'with 
the idea that if we didn't like it, 
we could always come back.' 
The change of continents 
brought with it a change in 
career for Geoff. He went from 
mass market fiction and non- 
fiction publishing to marketing 
scientific and technical data- 
bases, first for Engineering 

Information and, for the six 
and a half years prior to com- 
ing to SPD, for the American 
Institute of Aeronautics and 
Astronautics. 

SPD and Strategy 

SPD was instated on 1 October 
1993. Its marketing and sales 
division is located in ESI's New 
York office precisely because 
new technologies are being 
accepted faster and on a larger 
scale in the United States than 
elsewhere in the world. 'What 
we learn here can be applied to 
the global market as it evolves,' 
says Geoff. 

Besides Geoff, SPD's New 
York-based product manage- 
ment staff comprise Brian 
Sweet (online products) who 

Geoff Worton humming high C above F, backed t 
t Jones in o downtown Manhattan club. Don'l 

~elieve it if people tell you the glass on the left 

Burst two seconds after this photo was taken (ii 

was four seconds). 

came from Blubls, Ion le Mair 
(EMSCOPES) who transferred 
from Amsterdam, and 
Charlene No11 (disk media) 
who came from Ziff Davis 
where she'd been working with 
their Computer Library CD- 
ROMS. The most recent recruit, 
Jane Opperman (new business 
development), comes from a 
company involved in licensing 
educational material and mak- 
ing electronic products for use 
in schools. Last but not least, 
Deborah (Debby) Zeman is the 
department's administrative 
coordinator. 

'It's a very diverse group,' 
Geoff comments, 'a very differ- 
ent set of personalities that has 
really blended as a team. We've 
got one member in Amsterdam, 
Margot Lammers (print prod- 
ucts). We couldn't drag her 



by Thriving in the New York office environment, 

SPD's product management staff. Seated (I-r): 

Charlene Noll, Geoff Worton, Ton le Mair. 

Standing: lane Opperman, Deborah Zeman and 

Brian Sweet. 

Margot Lammers at home in Amsterdam with 

Maurits (I) and Judith. Maurits's twin sister 

, Eva took the photo. 

EMBASE, GEOBASE, CABS (cur- 
rent awareness in biological sci- 
ences), SEDBASE (side effects of 
dFugs), WORLD TEXTILES, FLU- 
IDEX (fluids in civil & process 
engineering) and CAPCAS 
(computer-aided production for 
current awareness services). 
'The target audience for each 
database is different,' Geoff 
says 'but the challenges of mar- 
keting them and the expertise 
necessary to deal with the dis- 
tribution channels -- on-line 

away from her wonderful chil- 
dren and canal house,' he adds 
with a grin, 'so she's still there, 
and it means we've got some- 
one rooting for us, three thou- 
sand miles away from New 
York.' 

Geoff finds the team's 
leader, Linda Sacks, 'very clear 
in terms of direction and sup- 
port, but also hands-off. She 
doesn't micro-manage,' he 
explains. 'Linda has a tremen- 
dous amount of experience for 
us to draw on, and she's also 
very good in helping us see the 
way we should be going and 
keeping us on track without 
peering over our shoulders all 
the time.' 
SPD markets seven databases: 

vendors, networks, CD-ROM -- 
are remarkably similar.' 

Keeping customers who 
have traditionally relied on 
print but are migrating to elec- 
tronic delivery is one goal of 
SPD1s marketing strategy. 'We 
include a free CD-ROM with 
full set Excerpta Medica print 
subscriptions these days, so 
that if our customers do ulti- 
mately cancel the print, they 
will be used to the new product 
and we can channel the rev- 
enue from the print to the CD- 
ROM product. 

Geoff continues. 'The real 
challenges lie in re-packaging 
our products in new and more 
creative ways, expanding prod- 
ucts and services for our exist- 

ing customers, and finding new 
markets that we weren't reach- 
ing before.' 

EMSCOPES' customized 
information database searches 
are a good example of re-pack- 
aging existing product and 
expanding services to long-time 
customers. 

With EMDOCS, the new 
EMBASE document delivery ser- 
vice introduced in the begin- 
ning of this year, customers can 
place orders directly with 
Elsevier for full-text document 
retrieval via facsimile, mail, 
express shipping or UPS. 'The 
main thrust was to expand the 
range of services we offer to our 
big pharmaceutical customers,' 
Geoff relates. 'It's a packaging 
strategy. We're trying to bundle 
in document delivery for our 
EMSCOPES customers so that 
they automatically get the full 
text of articles abstracted in 
their EMSCOPES files 

'Traditionally, we simply 
produced a print product dis- 

tributed via subscrip- 
I tion agencies. Out it 

went and our interac- 
tion with the customer 
was minimal,' says 
Geoff. 'Now we are in 
frequent contact with 
customers and many 
of our new services 
are in direct response 
to their needs.' 
As of August 1994 
EMBASE is included in 
the GENMED (General 

I Medical) Library 
available on the 

LEXISINEXIS service, which 
lawyers and legal professionals 
use, for example, to research 
product liability information or 
find expert legal witnesses. 

A lot of Geoff's time is spent 
in developing contractual rela- 
tionships with customers or dis- 
tributors who want to license or 
network, re-package, distribute, 
download or incorporate 
Elsevier data into their own 
databases. 'The technology 
allows people to do all those 
things, and we're having to 
explore with customers how 
they can do what they want in 
a way that doesn't undermine 
our business and helps us 
develop a new revenue stream,' 
Geoff explains. 

An apartment in an converted 
factory in Weehawken, New 
jersey overlooking the Hudson 
River is home to Geoff and his 
wife Barbara. A bus stops a 
block from his door and brings 
him to the Port Authority in a 
mere half hour. From there it's 
a mile's walk or a quick sub- 
way ride to ESI on the corner of 
21st Street and Sixth Avenue. 

Barbara works at home in a 
upstairs office loft, where she 
writes poetry and plays and 
runs her own corporate com- 
munications business. 'She has 
the discipline and application 
to work at home,' says Geoff. 'I 
could never do it. I thrive on 
the social intercourse of the 
office environment.' 

Me and Mr. Jones 

Singing in a band has been 
Geoff's passion in life since he 
started playing London clubs 
with a rhythm 'n blues band in 
the mid-60s. 'It's a great stress- 
reliever,' he says with a smile. 
In his present band, 'Mr. ]ones1 
(named after an old Steve 
Gibbons' song -- now dropped, 
incidentally, 'from their reper- 
toire), Geoff is listed as vocals & 
harp. 'That's blues for harmoni- 
ca, not the angelic stringy 
device,' he explains. They per- 
form material by rhythm 'n 
blues greats like Muddy Waters, 
Chuck Berry, Albert King, Sam 
and Dave, and some of their 
own compositions as well. 

Voice lessons with a coach 
on the Upper West Side have 
helped Geoff avoid some of the 
vocal strain of performing. 'She 
teaches me to achieve the same 
result without the strain,' he 
says. 'There's less fear that I 
won't be able to reach a note. 
I've learned better technique 
and I have much more confi- 
dence.' 

Mr. jones plays gigs in New 
York City. Like Geoff, the other 
three band members also have 
day-time jobs that pay the bills. 
'I don't really want to be out 
until the early hours and then 
have to come to work the next 
morning, so we concentrate on 
getting bookings for Friday or 
Saturday nights. We're usually 
able to work that out.' 
Candida Harper W 

15 - ESW vol. 9 no. 4 



1 C O R E  B U S I N E S s  

on? you just hate gefflng a promotional p i n t  
things through the post of view.' 
which scream 'Buy me! 
Buy me! Buy me!'? 
'As a matter of course I 

(luir ky Idea 
just turn off and throw them in 

dThe idea is to give a 
the bin,' says Sue Cloke, the bit of ~ e ~ o n a l  interest 
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C A R E E R  P L A N W I N G  

Stepping 
a Sudden 

I 

Four APDers talk ' 

about the peaches 

f j a n d  F pitfalls of 
F 

trading places in m m 
science publishi 

A nita de Waard, Amanda become running out and thought it'd 
Spiteri n6e Shipperbottom APD be better to have someone fresh 
(see p.22), Eefke Smit and & Biological Sciences. looking for the publishing 
Jonathan Clark are fairly Amanda, Anita and opportunities in a creative way. 
representative of the APD Jonathan initiated their own As a hobbyist I'm very 

staff who have changed posi- job changes by letting it be interested in the brain, I find 
tions through the job rotation neuroscience fascinating. I've 
scheme. All are thirtysomething their publishing experience. been doing an Open University 
with academic backgrounds, Eefke was invited to fill a course in it and I think it's 
and all had several years expe- vacancy on her return from great if I can spend my working 
rience in the publishing busi- maternity leave. hours publishing in neurology 
ness before trading places. and learning all what I'm 

The three women took a earning now. 
lateral step into similar pub- 
lishing editing jobs, albeit in Rmanda : I was looking 
vastly different fields: Anita or  the complete opposite to 
was working in solid-state what I'd been used to in 
physics and now works in neu- Anita : After five and a biochemistry. There I dealt with 
rology. Amanda was in bio- half years in physics I was high turnover, high volume 
chemistry and now works in ready for something else. I journals very important to 
industrial and civil engineer- have extremely close personal Elsevier, with all the typical 
ing, having taken over from ties to the physics community problems you experience with 
Eefke who has moved on to (my father was in condensed- such large journals. Also, I'd 
computer sciences. matter physics) and I'd grown been working in a field that 

Jonathan took the parallel to know the field so well it was saturated, very mature and 
marketing pathway, stepping wasn't exciting me any more. I competitive and, after five and 
from publishing in chemistry to had the feeling my ideas were a half years, felt that I'd been 
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What led you to 11 try lob rotation? I 

on the battlefield for quite a 
long time. 

Engineering is the ideal 
contrast. It's small, very special- 
ist, niche-driven, has lots of 
societies but no dominant one 
and there's a much more posi- 
tive attitude towards Elsevier 
out in the field. Importantly for 
me, the programme had three 
new journals, take-overs just 
starting out with us, and that 
was the one area I didn't have 
much experience in: how to 
acquire and actually deal with 
a new journal within the com- 
pany. 

Eef ke : Personal curiosity! 
I want to have done it all, seen 
everything of publishing, before 
I retire. But seriously, the 
computer science journals are 
larger and more established 
than the ones I had in 
engineering and that's a new 
challenge for me. The field 



can actually help if you don't the new person. You're supposed to half-know 
have intimate subject Then for two months but that also means you half 
knowledge. It makes you more Carien and I actually had two don't and don't dare ask. I 
open, and if you pose enough jobs -- Joep hadn't started in think we'd be better off if the 
questions you get very my job yet -- so our transition company prepared some 
interesting conversations. was stretched out. The compa- guidelines for a smooth 

ny could have helped us by transition. I once read in a 
Amanda : MY attitude is, arranging a proper overlap. ltls chemical engineering Jonathan : I was sitting if we know so much about the hard enough being in a new magazine an article on how to 

there as a publishing editor field, why have academic job without really having the settle into a new job. It had a 
and 1 thought okay, now what? editors? Even if you've finished time to do it because you're still very how-to approach that was 
Chemistry just didn't offer what your training at post-doctoral deeply involved in your old job. very helpful to me, things like 
I was looking for which is level, you've still got a long a list of what to repress and 

way to go before you can be Amanda : The one what to express in your first 
described as a subject expert. It negative part of the rotation weeks, simple things that help 

position because I really do can get you into trouble if you process is that there is no way you to save energy. 
enjoy the challenge of having pretend to be an expert, you're you can easily slip into 
people working for me, I have pretty soon found out. Our job somebody else's network, no . Jonathan : I stepped in 
fun doing that. It may be is to pick the experts' brains, matter how well it's been just as Chris Kluiters, who'd 
bigheaded of me but I like to pick their experience and prepared for you. Although it's held the position before, 
think that the people working translate that into the best structurally in place, you still stepped out. It was like 

publishing ideas and products. have to go on the road, suddenly opening a door from 
Training helps at  the start to familiarise yourself with the a calm ordered world and 
give you confidence, but once personalities in the field and stepping into a tornado. I was 
youlve got publishing establish your own working being asked to make decisions 
experience you can apply those relationships. There's no way for which I had no background 
principles in any field. getting around it. I do enjoy it, knowledge but they needed to 

it's one of the peaches of the be made and now! The safe 
Jonathan Officially I job so it's not such a big option, which is the way I came 
had no previous experience in downer for me, but it is in the into the company, would be to 

ople stand in awe of marketing. What gave me the sense of the efficiency of job have had a training period 
confidence to take on a job rotation. with a mentor (mine was 
other people spend years ~osaleen Burke; she was 

state physics and see their jaw training for was that the Eef ke : ~ o o d  relations . terrific) but that costs a lot of 
drop. Now if I say to a publishing editor function has with editors do take time to time and effort. The two or 
neurologist, I know nothing a great deal of marketing build up, but it's often the'new three weeks it took me to spin 
about neurology but I was a involved in it. Marketing is not contacts that result in the best to the surface were fairly hectic 
publishing editor in physics for just promotion, it's a ideas, not only from our side but boy, did I learn quickly. 
five and a half years, that gives continuous process that starts but the side of the editors as Okay, there were decisions 
me some credentials. It's been with the birth of an idea for a well. made then that looking back 

product and goes through to On the downside, the silly wouldn't have made now, but it 
when the product is on the thing about rotating in the was a very effective transition -- 
market. Traditionally at  same company is that such painful but effective. O 
Elsevier, most of that process is obvious things get forgotten. 
covered by the publishing 
editors so I did have pretty 

their level, extremely interest- relevant experience, I just 
ing to talk to because they all didn't know it a t  the time. 

esting part of your job. All the 
boring parts, like how to nego- 
tiate a contract and make a 
good spreadsheet, you know all 
of those. But the interesting 
bits, like what's happening in 

with the journals, that's all new all 1 

tudied business 

lea1 
tha 
goi~ 
con .. . 



COMPAI ' C U L T U R E  

only live and play, but work 
C+ . 

together as well? ESI New ~ o r k q  

three family pairs tell all 

L- 

W hen Paul and Judy approaching Lynne Brody 
Weislogel met in ele- rather gingerly and saying: . 

I 
mentary school in Gary, There's a job posted that my 
Indiana, 'We didn't give wife could probably do and 
each other the time of Lynne encouraged me to tell 

day,' says Paul, 'but once we Judy about it.' 
began dating in high school, ludy quickly became a full- 
we were inseparable.' time Elsevier employee, pro- Judy. They arrive at 7:30 am 

'We promised our parents gressing through a series of jobs and wait for each other if one 
we wouldn't marry until we in marketing and sales support. has a meeting or needs to work 
graduated from college,' says 'Only once was there a job late. 
h d ~ .  posted that I thought I was The biggest impact working 

'We waited a respectable qualified for -- it was biomed- for the same company has on 
two days after mduation," ical related -- but it was too their lives, they both agree, is 
Paul goes on. 

Q?&& close to Paul,' says ludy. That the tendency to go on talking 
Judy's trainlng af college was the only time being mar- about company business long 

was in elementary education. ried has been an issue. Now, after the work day is done. 
Paul graduated in biochemistry they are actually employed by 'Basically we use each other as 
and biophysics, and the newly- different companies. As market- a sounding board and a pres- 
weds went off to Princeton ing manager for the North sure valve,' ludy admits. 
where Paul earned a PhD in American Sales Department, 'It's not like a situation 
biochemistry. Until their first judy works directly for APD. whew you go home and the 
child was born Judy worked on Paul is ESI vice president and people you work with are 
what she calls a PhT: 'putting publishing director. unknown to your spouse, so 
hubby through: [school]. After 'We hardly ever see each very soon office talk hits disin- 
three years of teaching science other at work,' ludy admits. 'I terested and deaf ears,' Paul 
at the Naval Academy in can count on one hand the explains. 'In our case we have 
Annapolis, Judy and Paul and number of times we've had to consciously cut the discus- 
their -- by that time - two sons lunch together over the 15 sion off. Sometimes we have to 
went to Amsterdam where Paul years I've worked for the com- say: That's enough!' 
did post-doctoral research. He pany -- twice Paul took me out 'We really are each other's 
joined Elsevier in New York in to lunch on Valentine's Day.' best friends. We're involved in 
1978 as a junior editor. As separate as their profes- every aspect of each other's 

Two years later, Paul came sional lives are at the office, lives,' says Judy. Is there a 
home with news of a two-day- Paul and judy do share the downside? 'Maybe couples who 
a-week job helping Ed Rowan twice-daily, one-and-a-half are more independent of each 
in Finance. 'I think our biggest hour commute by train to and other can continue more easily 
question at the time was: from their Montclair, New after a death or divorce. If 
Would the company allow it?,' Jersey home. 'We actually get something should happen to 
Paul explains. 'I remember to see one another then,' says 
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'Hey, M o ~ ,  I got c 
Fomotion. you 

1 @Id iob? - - 

Traci Taylor grew up as 'an 
only child, an only grandchild, 
an only niece'in what both she 
and Darlene Taylor, her moth- 
er, describe as a very close fam- 
ily with a sense of humour. 

'Oh, we disagree, but 
nobody stays angry,' says 
Darlene, 'and when we get 
together and start laughing, 
you'd think there were 20 peo- 
ple in the room.' 

Four years ago Traci 
answered a newspaper ad for a 
customer service position at ESI. 
With her previous experience in 
customer service at American 
Express and CBS Magazine she 
was hired. 'Whenever she 



wey, n~rley, let's 
b p  our private Pife 
private at work! 

talked about her new job,' says came in, I felt like I knew 
Darlene, 'she always compli- everyone even though I'd never 
mented the people she worked met them. And they made me 
with and said she was treated feel welcome.' W1 
very well.' Seeing each other at work 

Last year when a position every day is clearly a pleasure. hb,p~14+G,lvb 
opened up in the exhibits '1 walk by to let ~ o m  know ~ ' m  dB<,S, qs'8$$t;$'i''t'h ,,&,pi'~\' 
department, Traci was invited here in the morning,' says k:d;$ji{ 
to apply for it. She immediately Traci. In, n.yi,,2$\j 11, 

thought about getting her 'And we phone each other 
@$it!t$ij mother to apply for her old job, when it's time to leave,' ~ ) , ~ b ~ # ~ {  

After ten years at Salesman Darlene continues. They take 
Guide, a magazine covering the the train to Queens together ;&$p@ 
garment business, Darlene had frequently and call each other $$$:$$$ 
risen to manager, Customer daily when they have safely ,\;$V -,*\G+ a$i+ 1 (,L! 

Service and Collections. But reached home. #,<~,*,~5:\;8!~ 
&\ ;yi >\ + 

after an operation and a d i i -  This outgoing and compe- ~tt~~$;')$qtjfli~i~ 
$2 :p h\ tb cult recuperation, she Was tent mother-and-daughter duo h ~ + ~ > ' f i d ~ l ~ $ ~  

exhausted by the two-and-a- has always been extremely 
half hour commute each way close. Until Traci moved out of 
to the company's new offices in her mother's home five years meeting is hazy. 'At an office the time to decompress. As the! 

suburban New Jersey, and ago, Darlene admits to having party?' "ggests. leave the office, Yvette might 

clearly her daughter was wor- spoiled her. Now the roles have 'Maybe in the elevator,' still be trying to find a cost sav 

ried about Darlene. shifted dramatically. Darlene Yvette says. They do agree that ings in production that will 

Taking the job Tmci was reveals, 'Traci is very protective for two years their relationship help the profit and loss state- 

vacating meant accepting a cut of me.' was purely professional. ment of one of Graemels jour- 

in pay, 'but I didn't care,' says 'If Mom gets upset with Office romances can wreak nals. By the time they reach 

Darlene, delighted to be work- someone, I get upset,' Traci havoc if the flames die out and home, the transition is com- 

ing in customer service. 'I was explains. 'And the funny thing On. plete, and their attention shifts 

very apprehensive though. I is, for her it's over in a minute, Graeme admits to having com- to renovating their 70-year-old 

thought I was too old to start but I find myself taking longer. pundions about dating some- house Or playing tennis. 

all over again, but when , I'm actually more protective of one at work. 'If it doesn!t woik 'It's not that Graeme's a 
* b '- her feelings than she is!' out, how do you keep every- completely different person at 

thing professional?' home, but he's more relaxed 
Yvette, however, felt confi- than in the office,' Yvette says 

dent that their changing rela- with a smile. 'After all, it took 
tionship would not lead to me two years of working with I trouble. 'We'd had two years him to find out what a dice 
of working together before we guy he is.' 
ever started becoming friends.' For young people with a 

From the time they started distaste for singles bars, the 
dating, Graeme and Yvette office environment is the ideal 

Yvette Nora, senior production have dmwn a line between place to meet a compatible 

supervisor, and Graeme their professional and private mate. 'We're the same age, we 

Whitley, associate editor, relationships. 'When we have the same interests. I guest 

Physical Sciences,' both came to announced we were getting it's no accident we met at 

I Elsevier nearly five years ago. married,' Gmeme remembers, Elsevier,' she says. They are 

Their recollection of their first 'my supervisor at the time was glad that Elsevier has no polig 
shocked -- he'd had no clue we against colleagues marrying. 
were going out.' 'My sister-in-law works for ( 

Mamed a year now, company where fraternizing 
Graeme and Yvette still honour among employees is forbidden, 
the division between profession- Gmeme comments, 'and she 
a1 and private. They meet for says that policy only leads to 
lunch but 'often that's a ten- firing a lot of good people!' 
minute brownbag break,' Yvette Living together and work- 
says. ing in the same office give 

The only drawback of living Yvette and Graeme an advan- 
and working together they tage over Iots of married work- 
acknowledge is the tendency to ing couples who see each other 
focus on work longer than oth- 20 waking minutes a day and 
erwise. 'Work starts a lot earlier communicate via magnet 
and lasts a lot longer,' says memos on the fridge. 'People 
Graeme. ask me how can you stand it, 

'Sometimes just looking at don't you hate each other by 
him reminds me of something I now? Yvette says. 'But I consid 
have to do at work,' Yvette er us very lucky indeed,' 
adds. The drive home to Candida Harper O 
Plainfield, New Jersey provides 

.. . 



~ q h  Noon at CABS Corral 1 ~ 
ntony Greener is not only a keen editor at Elsevier CABS in a. eicester, he's also a pretty keen hand with a felt-tip pen, as 

shown by his engaging cartoon of a CABS cowboy about to oblit- 
erate the competition [l]. Drawn on a flipover chart kept in the 
meeting room, the cartoon is an amusing source of inspiration 
for CABS staff -- seen here a t  high noon in the Christopher Mews 
corral; artistic Antony is sitting in front 121. 

Continuing the CARr country theme, meet Dotty [3 
pedigree Gloucester 
Old Spot pig is not 
only the pride and joy 
of her owner, Alma 
Swan (CABS manag- 
er). Good old Dot is 
the CABS mascot. 

Coen 
Relocation 

sm November 1994 until 1 
I March 1995 (at least), while 
renovations are carried out on 
the Overmolen, two APD 
units -- Chemistry & 
Chemical Engineering led by 
Patrick Jackson and Earth 
Sciences led by Dominic 
Vaughan -- are relocated 
nearby in the Coen Cebouw 
(building; CG). 

The temporary change of 
address should cause no 
inconvenience to communica- 
tions. All Chemistry and 
Earth Sciences phone and fax 
numbers, e-mail and postal 
addreises remain unchanged. 
Staff are advised, however, to 
mark internal post with either 
'CG Chem' or 'CC Geo' for the 
duration of the relocation, to 
expedite delivery. 

Both the Overmolen and 
Molenwerf will undergo reno- 
vation, floor by floor, in thr 
coming year. Staff will be 
temporarily relocated as the 
renovations progress. 
Watch this space.W 

1 Milestones 
30 Years 
R.A. Broens Amsterdam 
R. Terstall Amsterdam 

25 Years 
A. Moon Kidlington 

20 Years 
G. Burlage Amsterdam 
P.F. Dirksen Meppel 
I. v.d. Heide-Hakkenberg 

Amsterdam 
L. Pierce Amsterdam 
R.M. Saltzherr Amsterdam 
A. Termeulen Amsterdam 
J. White Leicester 

1 i 5 2 e 1 d  Kidlington/Cambridge 

T. Connett Exeter 
S. Harris Cambridge 
J. Lyne Exeter 

10 Years 
D. Aitken Kidlington 
C. Bagnall Kidlington 
L. Di Russo New York 
P. Coyne Oxford 

Wedding Bells at Work 
T his year at Elsevier Science there's been a veritable spate of in-house nuptials, well, at least seven 

that we've heard about. Happy wedding bells have been ringing in Oxford and Amsterdam. At ESL, 
Crispin Muncaster (publishing editor, EnergyIAerospace Science) and Abigayle Caleb (secretary to 
David Phillips) married in April (Abigayle has since left the company). Susan Hanlon (sales adminis- 
tration manager) martied Frank Verhagen (financial controller) in May. And Glenda Kershaw (senior 
managing editor, Major Reference Works) married Chris Pringle publishing editor, Information Science 
& Linguistics) in OCtob~r 

Meanwhile in Amsterdam, Charlene Cassimire 

7 (EMBASE graphics manager) and Albert 
Sciamanna (EMBASE senior product editor) mar- 
ried in May, Elly van Mechelen (Fulfilment & 
Distribution) and Renk Sanders (Design 
Department) married in August, and Amanda 
Shipperbottom (publishing editor, Industrial & 
Civil Engineering) married Nello Spiteri (associate 
publisher, Neurology) in September. Last but not 
least, Margot Kramer (secretary) and Peter 
Berkvens (coordinating desk editor), who both work 
for APD Chemistry & Chemical Engineering, also 
got married in September. 
Congratulations to all! W 

M. ~ a s c o ~ n e  Oxford 
G.C. Griffiths Amsterdam 
J.F. W.M. Hulsebosch 

Amsterdam 
J.R. Isaacs Amsterdam 
A.C. Keizer-Krol Meppel 
S. Paul Tarrytown 
A. Ruiter Amsterdam 
M. Schriever Tarrytown 
F.E. Smith Amsterdam 
J. Sorber Lausanne 
J.N. Thomson Amsterdam 
A.P. Toonen Amsterdam 
P. Tulett Oxford 
C.J. Vis-Leeuwen Amsterdam 
F. v.d. Weide Meppel 
G. J. Zweers Amsterdam Y 



Social Sciences). Senior pub- 
lishing editors Henricus van 

S Dorssen (Material Sciences) 
and Lyndon Driscoll (Food 
Science). Publishing editors 

New starters: Andrew Berin as an 
editor in the Physical Sciences 
Group in New York, and Don 
Smith as associate editor at the 
Lakewood Editorial Office in 
Colorado. 

In Tarrytown: Amy Richards as 
editorial assistant reporting to 
Daniel Shiff, associate publisher, 
Life Sciences, and Tina Bonanno, 
publishing editor, Life Sciences. 
Tom lowis-Flood as coordinator, 
Publishing Technologies, succeed- 
ing Justin Porter who has left the 
company and reporting to Vince 
OIBrien, general manager, 
Journals Production. 

Regina Brown in Journals 
Production has been promoted to 
production editor, reporting to 
Melissa Bagen, production super- 
visor. Mary Ellen King, from 
Journals Production, has been 
promoted to editorial assistant, 
reporting to both Susan Hyland, 
publishing editor, Behavioral 
Sciences, and Chris Giaccone, 
senior publishing editor, Life 
Sciences 

ESL 
New starters: Nick Baker as EAT 
publisher, Rachel Furso as editor, 
Major Reference Works, Paul 
Spencer as an EAT editor, and 
Paul Simpsan as data manager. 

Justin Robinsan is now publisher 
of the new group, Electronic 
Product Development, reporting 
to editorial director Barbara 
Barrett. Frances Rothwell is acting 
Rights & Permissions manager 
until mid-May 1995, while Anne- 
Cecile Junger is on maternity 
leave. Paul Evans, formerly EAT 
associate publisher, has left the 
company 

Mark Patterson has joined 
Cambridge as editor of Trends in 
Genetics 

GEO 
lan White has joined Norwich as 
co-editor of Human Geography, 
working with Neil Davey 

ESSA 
Hans Kort transfers from 
Amsterdam to Lausanne in 
January as marketing manager 

ESBV 
Robert Neeleman has been 
appointed dimtor of personnel & 
organisation, reporting to ES 
chairman James Kels. 
Robert van Veelen has been 
appointed marketing advisor, 
reporting to Herman Spruijt, ES 
vice-chairman. 

The Dublin duo, Paula Murphy 
and Paula Haw, are now secre- 
taries to ES executives James 
Kels, Jos Overdevest and Peter 
van Hooff. lsabelle Havekes has 
transferred to Elsevier NV as sec- 
retary to the Executive Board Id 
by Pierre Vinken, Reed Elsevier 
co-chairman. Wouter van de 
Bank has transferred from 
Boesingheliede to Amsterdam as 
mailroom manager. Noode van 
der Loo has joined the company 
as a trainee. Paula van den Berg 
and Frank van den Berg (no rela- 
tion) have joined as, respectively, 
secretary and assistant to Karel 
leeflang, SPD director/APD mar- 
keting director ad interim. 

Susan Knight is appointed gener- 
al manager of the new,SlS (Sales 
Information System) Department, 
reporting to Jan Willem Dijkstra, 
director of the Trade Relations 
Department. Karen Boarman 
joined the SISterhood as applica- 
tions managerltrainer and David 
Shah as research assistant. The 
remaining SISters -- data entry 
staff -- will transfer in due course 
from the Name and Address 
department. Watch this space 

APD 
With the restructuring of APD'r 
publishing and marketing organi- 
sation complete (see Foreword), 
these transitionsljob rotations 
come into effect on 1 January 
1995. 

Hildegund Spaargaren is appoint- 
ed head of the new 
Communication Department, with 
Sue de Koning as her assistant1 
secretary. The department's three 
groups of communications spe- 
cialists are headed respectively 
by Carma Schilpp (senior coordi- 
nator), Eugene Wijnhoven (coordi- 
nator) and Helene Gieweld (coor- 
dinator). Vicki Chapman is corpo- 
rate c~mmunications manager 
and Judy Weislagel, based at ESI, 
stays the USA coordinator 

Back to 
Business 

Medicine, Pharmacology & 
Biological Sciences is renamed 
Clinical Medicine & Biological 
Sciences Lynne Herndon succeeds 
Tilly Sijpesteijn as publisher. Tilly 
joined the company in 1968. 
Having chosen to take early 
retirement, until her departure in 
mid- 1995 she will work on spe- 
cial projects for Henk van der 
Rijst, APD publishing director. 
Philippe Terheggen transfers as 
marketing manager, Irene Beers 
and Ellen Momma-Vermaak (on 
returning from maternity leave) 
transfer to Clinical Medicine as 
junior product managers and Adri 
de Avoird transfers as adminis- 
trative editor. Richard Marley 
from Butterworth-Heinemann has 
joined as head of the Proceedings 
& Business Development unit 

Biochemistry, Neuroxience & 
Microbolog~ Jqnathan Clark 
transfers as marketing manager, 
Joke Jaarsma, as a senior prod- 
uct manager, and Jenny Henzen 
as a jbsrior product manager. 
Mathematics, Computer Science & 
Cognitive Sciencr Yvonne 
Campfens transfers as a junior 
product manager. Earth Sciences 
Annette Lcauwendal transfers as 
a junior product manager. 
Economics & Operations 
Research: Marlin Stavenga trans- 
fers as a junior product manager 

Furthermore, Wim van Halteren 
has joined APD as senior project 
manager, Computer-Aided 
Production, reporting to Frans 
Visscher, APD managing director. 
Henk Roeleveld and Jan Palmen 
have swapped places at Elset and 
Northprint. Henk has moved to 
Meppel as Northprint production 
manager and Jan has moved to 
APD as manager of Elset V 
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Don't settle for standing in 
concrete! Best foot forward to 
p.18 for lots more-after hours 

action at Elsevier Science 


